






revisit various aspects of the adopted 
PPS6.

Regional
• The South East Plan Proposed 

Modifications sees development of 
dynamic and successful town centres as 
important to achieving sustainable 
development in South East, and a very 
substantial growth in residual retail 
expenditure is identified, even taking into
account reducing levels of growth, 
e-commerce and increasing turnover 
efficiency.    

• Policy TC1 of the South East Plan 
Proposed Modifications identifies 
Crawley as one of the 12 Centres of 
Significant Change, and it is also a 
Regional Hub.  Crawley Town Centre is 
therefore expected to be the focus for 
significant growth across the range of 
town centre uses and a proactive, 
integrated strategy for its development is
important.  

•  Policy GAT2 on Economic Development 
within the Gatwick Sub-Region states 
“High value-added economic growth, 
and development that seeks to maximise
the value added by the sub-region’s 
economy will be encouraged, as will 
development that contributes to the 
improvement in the skills and flexibility 
of the local workforce. This includes:-

• Part ii) Re-generation of the town centres
to provide first choice, highly attractive 
locations for inward investment. 

Local
• The adopted Core Strategy sets out 

broad objectives to promote a thriving 
Town Centre with a rich mix of uses to 
enhance vitality; secure growth to meet 
needs of Gatwick Sub-Region and 
compete effectively; increase residential
development; balance retail circuit; 
promote evening economy; enhance role

as a public transport interchange; 
provide and manage high quality public 
realm and improve community safety.  

• Policy TC1 allocates Town Centre North 
for a major mixed-use, retail led 
development, for in the region of 50,000
sq m retail floorspace, 800 residential 
units, an appropriate range and quantity
of high quality offices (including a new 
Town Hall) and a range of leisure, 
community and other uses.

• The objectives of this development are 
to fulfil Crawley’s role as a primary 
regional centre, enhance the retail offer 
within the sub-region, and act as a 
catalyst for step change in facilities, 
quality and environment of the whole 
Town Centre. Its mix of uses also creates 
a significant presence for residential 
development in the Town Centre, adds 
leisure and restaurant facilities which will 
be open into the evening, and supports 
the economy of the town centre. The 
scale and complexity of the scheme are 
such that the adopted Core Strategy and
the supporting SPD state it should be 
delivered on a comprehensively master 
planned basis, with one lead developer.  

• Policy TC2 identifies several “Opportunity
Sites” for mixed use developments to 
support the objectives for the Town 
Centre.  Further guidance on the 
development principles for these sites is 
provided in the Town Centre Wide SPD.  
Several of these sites now form part of 
the strategic housing land supply for the 
adopted Core Strategy.

• Town Centre North SPD (January 2009) 
provides up to date, more detailed 
guidance on the development principles 
for the Town Centre North development. 

Evidence Base

CB Hillier Parker Retail Study, (2000);
CBRE Crawley Retail Capacity Study
(2005); GVA Grimley Retail Impact
Assessment (2006)
• Studies all identified significant unmet 

retail expenditure within the Crawley 
retail catchment area.

•  Identified need for high quality 
department store within the sub-region, 
in order to clawback trade from other 
centres further away.

•  Recognised that greatest impact likely to
be on larger retail centres, rather than 
neighbouring town centres.

Town Centre Feasibility Study, Stage 1,
(2001) and Feasibility Study for Town
Centre North, (2003)
• Identified land north of the Boulevard as

the most appropriate location for 
significant redevelopment 

•  Assessed the commercial viability of the 
scheme

•  Assessed transport implications

Crawley Town Centre Strategy (2008)
and Town Centre Wide SPD (2009)
• Both documents promote major mixed 

use development on opportunity sites 
within the Town Centre and seek to 
protect its vitality and viability  

• The Strategy sets objectives for the 
management, maintenance and 
promotion of the Town Centre and the 
improvement of public realm

A new Town Centre Health Check and
Retail Capacity Study will be undertaken to
inform Proposed Submission in order to be
as up to date as possible.


